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Angoss Launches “Got Leads” Quick Start Analytics Program for 
salesforce.com at the Gartner Customer Relationship Management Summit 

 
Analytics Trial Improves Revenue Growth and Sales Productivity in Challenging Markets 

 
 

GARTNER Customer Relationship Management Summit, Washington D.C., September 
9, 2008 
 
Angoss Software Corporation (TSX-V: ANC), developer of the 
KnowledgeSEEKER® data mining system for the financial services and information 
and communications technology industries, today announced the industry’s first on-
demand data mining application for the popular salesforce.com CRM platform, 
enabling organizations operating salesforce.com with API support to mine and score 
their sales leads on a trial basis for sixty days at no cost.  Angoss offers predictive 
lead scoring as part of KnowledgeSEEKER for salesforce.com.  Participants of the Got 
Leads program benefit by focusing their sales and marketing resources on leads that 
are mathematically most likely to become business opportunities.  
 
 “Organizations are overwhelmed by their customer and prospect data, and as a 
result sales productivity is reduced and high quality leads are even left uncovered” 
states Eric Apps, Angoss President and CEO.  “While CRM platforms are criticized for 
exacerbating this problem rather than solving it, they have created rich data 
environments that analytics solutions can leverage to accelerate revenues, 
significantly boost sales team productivity, and help close more business, faster. 
Angoss is pleased to introduce this innovative and exciting new solution that brings 
the business value benefits of data mining to mainstream business users, to help 
solve these perennial challenges.”   
 
Angoss’ Got Leads program extends a free trial of sixty days of predictive lead 
scoring to qualified businesses using salesforce.com with API support.  For more 
information, please visit our Booth (P) at the Gartner Customer Relationship 
Management Summit or visit us online at http://www.angoss.com/got_leads. 
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About Angoss Software Corporation 
 

Angoss Software empowers people to make “Better Business Decisions. Every Day”™   
 

Some of the world’s leading financial services, telecom, information and 
communications technology and retail organizations use Angoss On-Demand 
predictive analytics software and services to grow revenues, while reducing risk and 
cost.  Angoss helps our clients utilize business data to discover the key drivers of 
behavior, predict future trends and events, and act with confidence when making 
business decisions. 
 

Angoss combines powerful market proven software with focused industry services 
expertise in the deployment, integration and use of predictive analytics in enterprise 
environments.   Our differentiators include broad user acceptance, a commitment to 
open standards, rich functionality, rapid deployment, exceptional ease-of-use and 
affordability.   
 

Headquartered in Toronto Canada, Angoss has offices in New York and the UK and 
has partnered with the world’s leading enterprise software and services vendors.  For 
more information, visit www.angoss.com 
 
About the Gartner Customer Relationship Management Summit  
 
The Gartner Customer Relationship Management Summit offers the latest actionable 
insights and best practices in all areas of CRM - from business strategy to software 
implementation, from change management to metrics. The Gartner CRM Summit hits 
the critical spot between strategic planning and tactical advice for IT organizations as 
they look to grow their customer base, cross-sell to existing customers, segment and 
retain their most valuable customers and service them more efficiently. Additional 
information is available at www.gartner.com/us/crm. 
 
 
 
This press release contains statements of a forward-looking nature. These statements are made under the 
"safe harbor" provisions of the U.S. Private Securities Litigation Reform Act of 1995. The accuracy of these 
statements may be impacted by a number of business risks and uncertainties that could cause actual 
results to differ materially from those projected or anticipated, including: the risk that the sale of our 
products and services involves a long sales cycle; the risk that the economic environment and business 
conditions will remain difficult to predict; the risk of competition in our target markets;   the risk that we 
may not respond adequately to evolving technologies; the risk that we or our customers may have 
difficulties in introducing our products or services; the risk that we will encounter difficulties in continuing 
to offer services; the risk that we will encounter difficulties in integrating the operations of acquired 
companies with our own; the risks of conducting our operations in a variety of international locations; the 
risk that we may need to record future write-downs of assets arising from our investments in other 
companies; the risks relating to the costs that we may incur as a result of litigation against us; and  other 
risks described in our filings with securities regulatory authorities, including our annual reports, interim 
financial statements and similar disclosure documents.  Angoss Software Corporation does not undertake 
any obligation to update this forward-looking information after the date of its initial publication, except as 
required under applicable law. 
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